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Facebook is developing metrics not shown here and will share them as soon as meaningful and accurate measures and related data are available.
FAC E BOO K Note: Due to a temporary reduction in our review capacity as a result of COVID-19, we could not always offer our users the option to appeal. _
We still gave people the option to tell us they disagreed with our decisions, which helped us review many of these instances and restore content when appropriate. B Restored without appeal

Restored after appeal
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